


N e w  M e d i a  Par   t n e rs
In October, 2009, the BRNHA formed a three-way 
partnership with WNC Magazine and WNCW public radio 
to produce and air short vignettes called “Living Traditions 
Moments.”  The pieces are written by BRNHA staff and 
freelance writers, recorded by Eric Seeger, editor in chief 
of the magazine, and produced and aired on WNCW on 
Friday evenings.  These pieces will also be used on the 
“Sights and Sounds” section of our website.

N e w  a n d  I m p r o v e d 
V i s i t o r  Ma  p  B r o c h u r e
The large, folded visitor map brochure was revised to 
include new photos and additional sites and websites. 
A second print run of 100,000 doubled the first run, and 
will meet expanded distribution through two distribution 
services in Western North Carolina and Virginia.  The 
brochures are also in the Asheville and Charlotte 
airports and are used to fulfill responses to advertising.  
It is available on our website and on visitnc.com as a 
downloadable brochure.

S i g n ag  e
The signage program gathered steam, and we are working 
hard toward the goal of installing the full number of signs 
that were included in the NC Department of Transportation 
enhancement grant.  Marilyn Ball with 12 Twelve Collaborative 
Solutions has assisted in coordinating the project.

A d v e r t i s i n g
In addition to brand advertising in travel guides and 
directories, including the NC Travel Guide, Asheville 
Visitor Guide and Blue Ridge Parkway Guide and map, 
the BRNHA supported cooperative advertising campaigns  
by Smoky Mountain Host and Blue Ridge Mountain Host.  
We also became charter members of the Gozaic website of 
Heritage Travel, Inc., a subsidiary of the National Trust 
for Historic Preservation.

Trad    i t i o n a l  A r t i s t 
D i r e c t o r y
This year, the North Carolina Folklife Institute and 
its partner organizations developed nearly 100 new 
nominations for the Blue Ridge National Heritage 
Area’s Traditional Artist Directory.  Many of the 
nominations are for past masters who have had a 
great influence on artists and musicians working and 
performing today.  The new nominations will be added to 
the directory on the Blue Ridge National Heritage Area 
website later this year.

W e bs  i t e
We launched a new mini-website optimized for use by 
mobile devices.

V i s i t o r  S e r v i c e s
The Blue Ridge National Heritage Area’s Information 
Desk at the Blue Ridge Parkway Visitor Center in 
Asheville is staffed by 32 volunteers, led by Volunteer 
and Events Coordinator Amy Hollifield.  Between 
October 1, 2009, and July 31, 2010 the Center has 
hosted 44,208 visitors and the volunteers have given 
over 1000 hours of their time.

Ed  u c a t i o n
We partnered with WNC Nonprofit Pathways to sponsor 
a spring workshop, “Nonprofit Financial Management.”

S p e c i a l  E v e n t s
The BRNHA was a major sponsor of several special 
events held in celebration of the Blue Ridge Parkway’s 
75th Anniversary.  We had representatives and a 
display at three NC Welcome Centers during National 
Tourism Week.  We assisted the Blue Ridge Parkway in 
hosting the welcome reception and listening sessions 
for President Obama’s “America’s Great Outdoors 
Initiative.”

L i v i n g  Trad    i t i o n s  P R  Ca  m p a i g n
Our PR consultant, K.C. Cronin, has had many successes in the past year in 
garnering national and statewide media coverage of the “Living Traditions of the 
Blue Ridge.”  Stories include:

    USA Today -  “Top 10 Fall Foliage Drives Around the USA.”

    SmarterTravel.com -  “Top 10 Fall Foliage Drives Around the USA.”

    National Geographic Adventure -  “Ten Best Hikes on Blue Ridge Parkway.”

    UNC-TV NC Weekend -  “Tryon Wine Weekend.”

    Atlanta Journal-Constitution -  travel feature on Blowing Rock.

    Backpacker Magazine -  Pisgah Forest Hikes and hikes from BRP 
	 with images of views from BRP.

    Chicago Sun-Times -  “Blue Ridge Parkway’s Pleasures are in the Journey.”

    MSNBC -  “The Diamondback Motorcycle & Sports Car Route.”

    Charlotte Observer & Raleigh News & Observer -  Front cover of GuestQuest insert.

    UNC-TV NC Weekend -  Two shows featuring Graham County.

    Our State Magazine - Several stories to appear in future editions, about Graham 
County, Cherokee, and Cherokee artist Karen George.  

    Trailblazer Magazine -  (RV audience) Cover Story, “Base Camp Asheville – Ten 
Varied Hikes Along the Parkway.”

    Camping Life Magazine -  Story on fall camping in GSMNP. 

    SuiteTrip.com -  The Suite Deals: Round-Up of the Summer’s Best Family Travel Deals.

    Romanticasheville.com -  Free cultural summer events in the BRNHA, Little 
Switzerland’s Centennial and Diamondback, Emerald Village, NC Minerals 
Museum, Spruce Pine and Linville Caverns.

    Book: 100 Places in the USA Every Woman Should Go - To be published in 
Spring 2011 by Travelers Tales – Nina Simone and Tryon included.


